Lawson’s Dry Hills Responsible Marketing & Public Relations Policy

Version: 1.0

Effective Date: 23 April 2026

Owner: Executive Leadership Team

Applies To: All employees, contractors, agencies, distributors, and partners acting on behalf of
Lawson's Dry Hills

1. Purpose
At Lawson's Dry Hills, we believe marketing and public relations should be truthful, responsible,
and aligned with our values of authenticity, sustainability, and respect for people and place.
This policy ensures our communications:

e Are accurate, transparent, and evidence-based

o Reflect our genuine environmental and social performance

o Avoid misleading claims or exaggeration

o Respect consumers, communities, and vulnerable audiences

e Supporttrustin our brands, our industry, and wider society

e Consider the broader social and environmental impacts of our messaging

2. Scope
This policy applies to all forms of internal and external communications, including:
e Advertising
» Product packaging and labels
¢ Websites and e-commerce
e Social media
e Mediareleases and PR activity
e Sponsorships and partnerships
e Distributor and customer marketing materials
e Trade presentations and events
e Influencer or ambassador activity

3. Policy Principles
3.1 Precise, Verifiable and Substantiated Claims
Lawson's Dry Hills commits to making only claims that are accurate, specific, and capable of
verification.
We will:
e Base environmental and social claims on reliable evidence, recognised standards,
certifications, or scientific data
e Maintain records supporting all public claims
o Use clear language rather than vague or exaggerated terms such as “green,” “eco-
friendly,” or “sustainable” without context
e Ensure claims are current and reviewed regularly
o Quantify claims wherever possible (e.g. bottle weight reductions, recycled content,
emissions certifications)
Examples:
e “Certified B Corporation” only when certification is current
e “Net carbonzero certified” only where valid certification exists
e “Made with minimum 70% recycled glass content” only when verified by supplier
documentation



6. Reporting Concerns

Employees or partners who identify potentially misleading, unethicat, or non-compliant
marketing communications should report concerns to management or HR. Concerns will be
reviewed promptly and without retaliation.

7. Review Cycle
This policy will be reviewed at least every two years, or sooner if required due to legal,
certification, market, or strategic changes.

8. Approval
Approved by: Executive Leadership Team

For and on behalf of Lawson's Dry Hills

Sion Barnsley, General Manager ~ /

Date: 23 April 2026 \/




